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REACHING STAY HOME CUSTOMERS Wiy Qp

Through delivery and take-out options

ﬁj THINGS TO NOTE

Working with partners:
DELIVERY TAKEOUT

— Can tap on their existing user base
— No need for development

— No need to have delivery riders

— High costs (30 — 40% of sales)
DELIVERY OWNED TAKEAWAY
PARTNERS WEBSITE PARTNERS Having your own delivery & takeout
8 G(f@b ‘s = = website:
foodpanda  deliveroo Food @ = -

Need to develop delivery capabilities
Need to develop e-commerce enabled

website
DIGITAL MARKETING CHANNELS -

Need to digitally market your brand
Better branded presence

Retain profitability
CSNM FACEBOOK/ w1} GOOGLE GOOGLE ARGUSELL
INSTAGRAM DISPLAY SEARCH CAROUS
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DEVELOPING A DELIVERY OFFERING WPy Q9

Key factors to take note

el
- ~ —]
DELIVERY DELIVERY OPERATING WAITING DELIVERY
AREAS FEE TIERS HOURS TIME MENU
Which areas you Orders <$50, $5 fee First order & last How long you will Menu items up
deliver to? Orders > $50, free order timings take to deliver for delivery
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TOP RELEVANT CHANNELS

Reach your customers on the top websites / applications they visit

WEBSITE CATEGORY
GOOGLE.COM SEARCH
YOUTUBE.COM STREAMING VIDEO
FACEBOOK.COM SOCIAL

WIKIPEDIA.ORG WEBSITE (REFERENCE) 25,140,000 3M 37S

5 YAHOO.COM SEARCH

6 INSTAGRAM.COM SOCIAL
/ GOOGLE.COM.SG SEARCH

STRAITSTIMES.COM WEBSITE (NEWS & MEDIA)

- TWITTER.COM SOCIAL 14,100,000 OM 7S _

10 CHANNELNEWSASIA.COM  WEBSITE (NEWS & MEDIA)

MONTHLY TRAFFIC
350,100,000
121,800,000
82,540,000

16,940,000
16,880,000
15,810,000
14,820,000

14,050,000

TIME/VISIT

11M 58

23M 37S

oM 125

5M 27S
5M 36S

/M 18S
2M 115

2M 25S

PAGES/VISIT
9.2
10.0

NO. APPLICATIONS

FACEBOOK
INSTAGRAM

FACEBOOK MESSENGER

CAROUSELL

5.6
1.4
9.2
1.8

1.8

Data from: https.//datareportal.com/reports/digital-2020-singapore

Recommended channels:

F&B DIGITAL MARKETING GUIDE 2020

GOOGLE
DISPLAY

FACEBOOK/
INSTAGRAM
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GOOGLE
SEARCH

CAROUSELL
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WINNING F&B FRAMEWORK - TAP LY

RIGHT PERSON

NOT HUNGRY
I IME RIGHT TIME (MEAL TIMINGS) TOO PAR AAY
el N
$ HUNGRY T AWAY %
/AN REA RIGHT AREA (-2KM RADIUS) ¢ ”»,%
Q'\
\ /

NOT INTERESTED, NOT INTERESTE NOT INTERESTED,

NOT HUNGRY TOO FAR AWAY
»H EFRSONA —-@ DEMO & INTERESTS
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TARGETING THE RIGHT TIME Lo

LUNCH TIME: 11:00 - 135:30

o X

MORE SALES

WITH SAME
MARKETING
SPEND*

*based on a controlled experiment in 2017

DINN

R TIME: 17:00 - 19:30
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TARGETING THE RIGHT AREA Lo

TARGET 1-2KM RADIUS AROUND YOUR OUTLET

3 X

MORE SALES*

*based on a controlled experiment in 2017
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TARGETING THE RIGHT PERSONA Lo

KPOP & KOREAN CULTURE FANS ARE MORE LIKELY TO
EAT KOREAN FOOD REGULARLY AND ORDER MORE.

2 X CASE STUDY: KOREAN
RESTAURANT IN CBD

MORE SALES*

*based on a controlled experiment in 2017
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HOW-TO GUIDE - FACEBOOK Lo

Demo example: A Korean restaurant in Braddell targeting Korean enthusiasts aged 18 - 40.

Time: Targeting time of day Area: Targeting a 1-2KM around your outlet Persona: Targeting right audience

1. Select lifetime budget (to enable scheduling) 1. Enter road name near your outlet 1. Enter the age range
2. Select relevant time slots to target 2. Narrow the radius down to 1-2KM 2. Enter the relevant interests

Audience . 2 Mc® 1B - 5w
Budget & schedule Audience definition Rk o i Audience definition SUEISOn ANIToN
LATINeg wNo yOu Wt [0 Sef yOour ats. Laarn mors
3onder O “ Ven Women v
Your audience /\ Your audience /\ clu auoence
et O L B /_\ selection Is fairy salection Is fakly / °°'°_' anin Fady
Budget Lifetime budget »  $350.0¢ ( e srays Create new audience Use saved audience « [ P 4 becad Languages O f Crowd.
[ P IRRIR N &
Custom Aud o :
Start date (7] 6i4/2020 08: 00 Petantial raach: 4,500,000 peogie O Petantial reach: 390,000 poople O Fotential reacti. 180,000 props ©
! Exclade  Cregle ronw Detaied targering ©  include penpie wha mateh ©
End date @ JET020 20:00 Estimated daily results Estimated dally results el oests Estimated daily results
BTs
Locations © Peopie Bng In or recently in this ocation » fsach ©
Reseh © Reach O Exo (bard) 3K-3
Ad scheduling © Run ads all the tima 1.3K-3.8K
. - 2.5K-7.3K a 1.3K-3.9K I (singer)
* Run ads on 2 schedule
i z . K-pop
Use Viewer's Tine 2or¢ @ 9 Braddell Rd, Singapore, Singapore, Singapore R
¢ clioks © chcks A
Well schaculo your ads barad e the bme zoew of the Link slioy ~ 2 Lirk clicks © Karaan drama 2573
person secing n. 76-219 29-84 Karsan lsnguage
For sxomple, # you aelost Gamto S am, wall anly abow — Q Incluge - Brows
YOuUr acs Lo eeope Trom 8 am 10 5 pm i ther beal thine — Karaan pop ol
1Zam 3am &am 9am 12pm 3Ipm &pm Spm o ” e e o « ‘ - Tt Korean Wave ey sy \
Mordasy o y date b e ’ - r - 1 I } i’ et 3 ] Twice ‘hl'd) \ , } ’ . "~ '
Tuorday 4 skl LN - ' ' ' y ' Suggestions  Browse puaraat
9 = : ’ Were these estiraes Pelpful?
Ned=sdsy Were ihese sstimates heiphu? Q! Wers Ihese estimates helplfu? Exoude pocpla or Narrow sccance
I hurscay ' Detadiad targating oxpansion 0
HBeach people Eeyond your detailed targeting selections
Frdsy - whan it's liely to improve gerformanca
Sanrday - @ Drop Pin
Sundy, ) -
? - A locutions v by Ceanoctions © Add a conaecton type w
o —

. Schaduisd hours

Save This Audinnce
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LETTING FACEBOOK OPTIMISE FOR YOU Lo

Creating custom audience for remarketing and look-alike to refine your targeting

CLICK CLICK

FACEBOOK INTERACT
TARGET AUDIENCE WITH AD

MAKE

WEBSITE TRANSACTION

C REMARKETING C REMARKETING

CREATE CREATE CREATE

FACEBOOK WEBSITE CUSTOMER LIST
CUSTOM AUDIENCE CUSTOM AUDIENCE CUSTOM AUDIENCE
CREATE CREATE CREATE

FACEBOOK WEBSITE CUSTCMER LIST
LOOK-ALIKE LOOK-ALIKE LOOK-ALIKE
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HOW-TO GUIDE - FACEBOOK B L3

Demo: Custom audience & look-alike audiences

Install Facebook pixel Create custom and lookalike audience

Create Facebook pixel

1. Click on events manager -2 pixel 1. Install pixel through manually pasting in codes 1. Create relevant custom audiences
2. Create pixel or through partner integrations 2. Create lookalike audience from custom audience

& Ve wores ULl by Ading ¢ . All dats solezes - Last 7 days - Create a Custom Audience X
T Custom canvrsions
Cornect webtite activity ueng pixel .
T p—— Data sources e y ! Use your sources
ST & Calh 20UTCH 1O View KRl delalth, MANaGe Svnnts And resotee Isues
Choose now you want to install the pixef cede $ oo .
Selgcr the vart matwod o addrg The Do chge 19y 348 bassdan how ihe & website traffic & Customer list
Owtais Wl e mas Bl ahal cnd of eooeds you Newe L0 the code and your tecineul
DAL Laatn rarn /

4 Offline activity

ol
|
iy

NO recent aciwity
W T T ) By O THONE s it by 1Ty
COVOats sl fow 18 WALy DA le Cotaaisons A0 2Ooe aiabendsch based o Wi n a1

Hped hevs WD petap? VAL e Dl inplomentation gaits

Cancect ywar wie uring 3ne ol o many partnes, irguang
Squamezace, WordPreas, Shapity ara others. Laows rrors
Beat for: Sl untg o CNS maresal techrical sspor! rewse

o Add cods using a pavtner imagration D App acti\'ity

Use Facebook sources

Instagram business

Marually add piosl cods 1o webetn @ Video

e Offline events: Measure real-world results ;
(= AP Folom gutded matabeton NEIUCioom wih Sxeled Govelose proﬁle
. - cooserisbion Leen e r
o Fat ety BeSt for CutTan S8, S0 b0 Sopnad! Mot V\/\
E WS
(B Lead form (2] Events
Emadl ingAructions 10 @ deveoper .
] ,::. 2N e ?n«:‘. bc:t‘n 12 f:-..-:sn ' .':(: e 2 About Custom Aud.ences
waliuciers ot doourse= 1ol o o yed Iecsrany wimar! - ” 2
oyl '::c::(;x(:l.x:l'-:l: tass « Instant Expe”ence ?‘j Facebook page Create the mo:: relevant auhences by adding
pacopde from the sources that mater 1o you

App avents: Measure app activity and cutcomes

Croste & Lookaline AnSence

(1) Select yeur lookalikn SOUTCe O

e Ve (08 devnd

[ 7] Select acdience size

Wuron of Ladaiue Aaduroe B 4=

1 Loakabhes new wan ad set oalons

VO OO0 DOXTONS ATEN YOU SRS piu 00 S0 Iastead
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GOOGLE SEARCH ADVERTISING

Understanding match types — The power of broad match modifiers

MATCH SPECIAL EXAMPLE MATCH SEARCHES THAT SEARCHES THAT
TYPES SYMBOL KEYWORD LOGIC MAY SHOW MAY NOT SHOW

Broad Match none Korean Restaurant Includes misspellings,
synonyms, and relevant
variations

Broad Match Modifiers +keyword +Korean +Restaurant Contains the +keyword
terms in any order

Phrase Match "keyword” “Korean Restaurant” Same phrase, close
variations of phrase

Exact Match [keyword] [Korean Restaurant] Exact term, close

variations of terms

F&B DIGITAL MARKETING GUIDE 2020

Asian restaurant
Korean food
Top Asian food restaurants

Best Restaurants for Korean food
Korean seafood Restaurants

Korean Restaurants near me

Best Korean Restaurants in Singapore
Best Korean Restaurants in Bedok

Korean Restaurants near me
Best Korean Restaurants in Singapore
Best Korean Restaurants in Bedok

Korean Restaurant
Korean Restaurants

Western food café
(not similar enough)

Asian restaurant

(does not contain +Korean or +Restaurant)
Korean food

(does not contain any +Restaurant)

Best Restaurants for Korean food

(does not contain “Korean Restaurant” in that
exact order)

Korean seafood Restaurants

(does not contain “Korean Restaurant” in that
exact order)

Best Restaurants for Korean food
(not an exact match for “Korean Restaurant”)
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GOOGLE SEARCH ADVERTISING Lo

Keyword research — ldentifying broad match modifiers

Keyword Planner Keyword Research ldentify Broad Match Modifier Terms

1. Go to Keyword Planner under Tools & Settings 1. Review top relevant search terms 1. Identify overlapping terms that will give great
2. Key in the relevant terms for your business 2. Consider monthly searches & competition coverage

¢ nentom Singapore nguage Englith seatch nstwors. Google it 12 ontte Mar 2010 « Febb 2020 -
= PLANNING 0 SHARED LSy @ BULK ACTIONS I MEASUREMENT O sETw = HILUNG
q karenn sextaurant + +
Porformance Parner AUdRO0S Mo ir Al bl nshiane Conmrmoes umnece fatn Aileg mermary
Kaywaod Mansot M sinteges fuks Soogie Analics Polcy manager Siling documants
- © - 1" far T 3 akd . W et 33 st corenr : : = 5 d 3
Reach Pennes Negtive kepmord Leste Scoopes Arvbuson AZOCUNt 300e4s and securty 8iling transactions Sroaden your search S%ah Fesunsan + Toregn restmend + sealcod motaurn + restaurant + korean + resiaurant Istings T+ _anig
43 Preview ard Disgneas Stacad tnudowts Uploads Linkef acoournts Biling sentines
LOCaTon guoups ™etwancex Y e aduF k ADD FILTER 4 koyword kleas avalable
Flacement exchemon ists Coog e Merchant Senma ’ : '
o peay 1™ oo u "
(] Keyword v Avg. monthly ssarches  Comprtition Ad imreston ram OF pugt "'._ < > “):.ll
D LONea et Sommey 190 L Low
l:j ovean restisorast new me 100 . Low Gho a2 SLpane

Déscover new keywords
halsl f20d o kocen 100 « % Low SGLO 48 S50 73

: - o - " Low o . san2?
=T ART WITH REVWORES START WITH A WESSITE hatal koresn rectausynmd 10 K Low SGOO 48 ssb2 0

Enler products of services Closely related 1O your Dusress

nee xovean food 1o L Low SGDO AN sSspAaMm
1. Korean restaurant

O
d
[0 bestfood n sesy 100 - Low - CHVTE Y Supd 08
-
O

bg chicken korea 100 - Low - EGDO0 a8 seaban
& Baglish (defauly 9 Singapore

D restysants in seoul 100 - 3K Low - 260035 560324
] secul hala feca 100-%  Low - 00079 500124
Entot a domain 1o use as a fiker
& nhup bt B A vil) Mla - Y masl D koroan fond suntar 100 - W Low - D0 35 REp2 %7
bhrards " 1ot
0 hardecie 1 100 W

- 3 korkan bbg aecul 100 - Low
GET RESIATS
! 1002 N XOwy 1 % Liw
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GOOGLE SEARCH ADVERTISING

Best-in-class search strategy - Maximise relevant reach, refine & double down on performing keywords

Campaign 1: Broad Match Modifiers to
maximise all relevant reach.

Optimisation: Weekly search terms review to add
negative keywords, increase bid on performing
keywords and audiences.

Campaign 2: Add exact match from search terms to capture
all high intent search queries

and keep brand top-of-mind

l Campaign 3: Remarketing to capture all warm audiences

F&B DIGITAL MARKETING GUIDE 2020

PERFORMANCE OPTIMISATION

1. Audience-based optimisation: Monitoring and
bidding up on in-market and affinity audiences that
are clicking through.

1. Day-of-week and time-of-day targeting: Targeting

best timing for consideration and conversion.

1. Location-based targeting or prioritisation: Targeting

or bidding up on your business’'s catchment area.
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GOOGLE SEARCH ADVERTISING

Best-in-class campaign structure - To ensure strong mindshare

PRODUCT/SERVICE CAMPAIGN

BROAD MATCH MOD

PDT/SVS 1
\

EXACT MATCH

BRANDED CAMPAIGN

OWN BRAND

COMPETITORS' BRANDS

PDT/SVS1

/

PDT/SVS 2
\

ADD RELEVANT
SEARCH TERMS AS
EXACT MATCH

PDT/SVS 2

/

PDT/SVS 3
\

PDT/SVS 3

/V

Ensuring people find you when they’re searching for
your offerings

F&B DIGITAL MARKETING GUIDE 2020

Ensuring people find you when they’re searching for
Yyou or your competitor’s brands
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GOOGLE SEARCH ADVERTISING Lo

Optimisation: Review search terms to add negative keywords / exact matches

vt @ Enabled Status: Campaign paused Type: Standard Max. CPC: SGD10.00 (enhanced) More details v
Recommendations = g 2 S
Y ADD FILTER = i v L P
EGIMENT COLUMNS DOWNLOAD EXPANI
' Ads & extensions
D Search term Match type Added/Excluded J, Clicks Impr. CTR Avg. CPC Cost Conversions Cost / conv. Conv. rate

* Landing pages

Total: Search terms @

* Keywords

penetration testing / Added ; (\) Excluded
Search Keywords

pentest " Added / ®Excluded
Negative Keywords

penetration testing Nons
Search terms steps

pentester academy None

Auction insights

penetration testing  Added ; (Q Excluded

1 I O A O o

* Audiences singapore
penetration testing Norie
’ * Demographics provider sg ;
X cybersecurity Kihi
Seftings penatration testing
penetration testing Nari
— Less companies

cone penetration test
Devices equipment wons

' cone penetration test
Change hlstor}’ singapore None
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GOOGLE SEARCH ADVERTISING Lo

Optimisation: Targeting your vicinity around your outlet

Click on advanced search under locations Enter your radius and location

X # Google Ads New campaign

@) create your campaign © confimal () Locstion (8) Radius 9 PIN o~

Your targeting's reach G

evolack Ay

e e T e b a8
- ‘ _— >
Enter a place name, address or coordingtes ¢ .-"/d'&!* 0'-'."?’ ‘\'\
s , L NN
.

1.98 QR

Campaign name Tanjong Pagar Vicinity 2

i
What's defining your reach & v — r . OUTR AM ““f
Lag

1 kom sround Singegore DEIBET radu . ). & :
O All countries and territories R : R
Jelon oo (IREY
L
QRN TN 1 1 7 .

ath Sodact locations to target (G N
Locatons ' & A o
. BT .
Your weekly estimates @ / f L)
@ F‘ill'.].xlul[" 0 . :
-ivtes & bad ang bt d0)et 10 360 YOUr astimater “2'l ;' _‘
O Enter another ocation aprfonmance ; <D
8 At
! r Y B
q Enter a lkocation 1o larget o exclude Ay ( \We Y & < -‘ ”‘v :
» ’), w{

&

y
Staring Bay IV
y

v Lacation options

Languages Sedact the languages your customess speak (D Basad on vour targeted A

pCAtions, you may wani to ot et

English €3 adid these languages:

N

O\ Start typing or select o fanguage Chinese (simplified) CANCEL SAVE b
. ’ A Nap daa M8 Sangw Letan Radmmopmmnt Aahorty  Tacrs of Usa  Nagost & map wevcr

ADD ALL
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GOOGLE SEARCH ADVERTISING

Optimisation: Targeting the right time schedule

X 4 Google Ads | New campaign

o Create your campaign @ Confirmation

Ad schedule All days + 11:00 to 13:30
All days + 17:00 to 20:00
ADD

Based on account time zone: (GMT+08:00) Singapore Standard
Time

Saving this removes the settings you Chaxged and adds new ones,
resetting any performance data

Start and end dates Start date
Nov &, 2018

End date

(® None

O Select a date

Frequency capping Limit how many times your ads show to the same user @

o m A

GO TO REPORTS ToCLS

To limit when your ads can A
run, set an ad schedule.

Keep in mind that your ads

will only run during these

times.

Fas
Your ads will continue to run
unless you specify an end
date.

A

@ Let Google Ads optimize how often your ads shaw (recommended)

(O setalimit

F&B DIGITAL MARKETING GUIDE 2020

Your targeting's reach @

<1K

What's defining your reach @

Your weekly estimates @

Your reach is very low. Please expand your
targeting.
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GOOGLE SEARCH ADVERTISING Lo

Best-in-class search ads & extensions —2 ETAs & 1 RSA per ad group

1. Minimum of 2 extended text ads (ETA) per ad group
2.1 responsive search ad per ad group using Google machine learning to find you the best search ad combination
3. Fully utilising all search ad extensions: Structured snippets, callouts, message, call, promotions and lead form

Responsive Search Ads in Action

Your ad assets Right ad for the
| : right customer
Headlines (3-15) Descriptions (2-4)
M2 H& D2
H3 M7 D3
H4 Upto 15 Upto4 Google Machine
Learning Technology
* LI

NOVITEE | YELLOW PAGES SINGAPORE
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GOOGLE DISPLAY ADVERTISING

Display advertising is about reaching your most valuable customers across all devices and on all inventory types

across all relevant websites they visit. Top 5 dimensions contribute over 95% of inventory.

Mobile (width x height in pixels)

Desktop (width x height in pixels)

. 300 x 250

. 320 x 100

320 x 50

W

« 250 x 250

200 x 200

o

. 300 x 250

. 336 x 280

. 7128 X 90

+ 300 x 600

s 160 X 600

. 250 x 250

. 200 x 200

Useful links: Display ad dimensions, most common ad dimensions

F&B DIGITAL MARKETING GUIDE 2020
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https://support.google.com/google-ads/answer/1722096%3Fhl=en
https://support.google.com/google-ads/answer/7031480%3Fhl=en

GOOGLE DISPLAY ADVERTISING Lo

Best-in-class search strategy - Maximise relevant reach, refine, double down on performing audiences

Campaign 1: Affinity-based to maximise all
relevant reach.

Campaign 2: In-market audience to maximise all reach 1. Audience-based optimisation: MQnitor]ng and
to high intent qualified customers. bidding up on audiences that are clicking through.

" PERFORMANCE OPTIMISATION

1. Day-of-week and time-of-day targeting: Targeting
Campaign 3: Custom Affinity & Custom Intent Audience to best timing for consideration and conversion.
capture all high intent audiences

1. Location-based targeting or prioritisation: Targeting
or bidding up on your business’'s catchment area.

Campaign 4. Remarketing to capture all warm audiences
and keep brand top-of-mind

F&B DIGITAL MARKETING GUIDE 2020
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GOOGLE DISPLAY ADVERTISING

Targeting options

INn-Mmarket

Users whose search and
browsing behavior
indicates that they may
be “in market” for a
product or service

F&B DIGITAL MARKETING GUIDE 2020

Affinity

Users who habitually visit
sites of the same topic.
Affinity topics are like
long-term interests

Custom Affinity

Users who are more
specifically defined
through a combination of
INnterests, urls, places, or

apPs

Custom Intent

Users who are researching
specific topics/solutions
through the keywords they
search and websites they
visited.
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GOOGLE DISPLAY ADVERTISING L2

Targeting options

Go g!e digital marketing jobs Y Q JebStreet.com’

Jobs 56,657 jobs in Singapore

Near Sangkang

Advertising and Markeing Past 3 days Fuli-lima Management Busine D

. Digital Marketing Exacutive [ 1

Amber Creative Pte Lid e
Singapore (+1 othor)
via STJobs
BN $27K-33.9K amanth [l Full-lme

Digital Marketing Specialist/ Manager [
) ERA Realty Natwork Pie Ltd
In-market iy
g?‘z::xm::g:podallst L]
Users whose search and R oot &
- L,
browsing behavior indicates G0 6 o vgo R STaN-ApRC oo 8 - R
that they may be “in market” > 100+ more jobs
for a broduct or service Realise your potential and climb the
p www.ndeed.com.sg » Digital-Marketing-jobs ~ career |add€r

Digital Marketing Jobs - February 2020 | Indeed.com.sg

3141 Digital Marketing Jobs available on Indeed com.sg. one search. all jobs.

Find out more about McDonald's pathways (o managtes

searched for “digital marketing jobs”

visited job websites

F&B DIGITAL MARKETING GUIDE 2020
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GOOGLE DISPLAY ADVERTISING

Targeting options

Affinity

Users who habitually visit
sites of the same topic.
Affinity topics are like
long-term interests

Affinity - Social Media Enthusiasts w

F&B DIGITAL MARKETING GUIDE 2020

AcWords Grads

=2 WordStream

Ordine Advertsing Made Easy

Social Media Marketing for Businesses

Socal media marketing © a powerful way for businesses of all sizes 10 reach prospects
and custamers, Your customers are already interacting with brands through social media,

and if you're not speaking directly to your audience through social platforms like

Facebook, Twitter, Instagram, and Pinterest, you're missing out! Great markesing on soclal
media can bring remarkable success to your business, creating devored brand advocates

and even driving leads and sales

- Moatune

You srehere: Mame | Blog ) Google Ads Keywood Match Type: Which Oue Shoukd You Use? A 55000
Exponmond

Acacemy

Guides eBooks Webinars Blog

120 Google Ads Keyword Match Type:
hich One Should You Use? A $1,000
Experiment

% iComments R Adtap

Facobook v in Linkedin @ Nrtorest

en it comes to search campaigns in Google Ads, it's all about
selecting the right keywords. Before selecting keywords though, we
need to take a step back and decide which Google Ads keyword match

type to use.

Broad match, broad match modifier, phrase match, exact match...
Google ads offer so many choices!

GOOGLE ADS: WHICH KEYWORD MATCH TYPE IS BEST?
A $1,000 EXPERIMENT

visited websites with social media marketing topics

AdEspresso =

Sooarch Eagine Lol SECTONS

w2

10 SEO HACKS

Google My Business tells
businesses affected by the
coronavirus to update
listings

You can update your business hours,

description, phone number and even add
Google Posts.

Batry Bbvanris o Miweh 33000 04 $43 o
invw 3%t s

Gooye 8 aking Duainesses 10 update s Googhe My
Busness letinga if the business is aflected by COVID1G
Google pasied 2 new | 304 1L descnbang that
butnesses Can upaste their buseess hours, phone
numbers, busaess descrgpbons and/or use Google Posts
10 share moee infoemation

Google’s help document. Google placed & notices at the 1op

of the Googie My Business suppart pages that reads, “if
your Dusness s affeciad by COVID-19, updane your profike
10 provide the mos! Accurate info ;

For axample, cnange vour howes of aperation i1 yousre
closng rarly, or acd mere detalls 1o your description. The
wdstes wilk show on your Business Prafie on Googk
Seach and Maps ™
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[ e il
THE SCIENCE OF
SEO EXPLAINED

DINNLDAD THE 2013 PERIONE
TABLE OF SEQ TACTOSS NDW

GET 1T NOW!

ATTEND OUR GONFERENCES

\&Q SMX

March 1819 2020: SMX Mun!

May 1020, 2020 3¢ L
June B:10, 2020 Lrax A 3
0 56, 2020 S

Nowernbsr 1112, 2000 Sax

Novernber 24-25 2000 104X

LA o S 11T RS I Tl

MARTECH

Martech /s marketing

fon new straseges and naights &t the
mersecion of rarketing, technoiogy and



GOOGLE DISPLAY ADVERTISING oL

Targeting options

W  Marketing can change the world 150 ¥ gy 2:00 4 -
Programmatic = CMO. 1y Adobe : 4 s ; & Search & Search
NEWS IN DEPTH AWARDS OPINION TOPICS =
. Facebook Facebook Adverts
¢ \ Pages Manager Manager
Consumer Insights e 43
5 ways brands such as th th
o
Disney and BMW 23 % kudy W4l 44 Skkiidr  WE4 44
1 .
Marketing Strategy approached digltal
© What's New Version Mistory What's New Version History
transformation
.. . - . Shawn Lim To make the agp better for you, we bring We update the app regularly 50 we can make it
Dlg ital Marketi Nng (.areer-DEﬁlllng Moments - s updates to the App Store regularly botter for you. This version inclides several bug
This uvpdate: We'va mada It aasier 10 cor neee fixes and performanca Improvemants -

Women Tell All For

Custom Affinity
Women'’s History Month ﬂﬂﬂﬂnﬂﬂ Preview .. Preview

Data Analytics oot <ot
0} TR . Bak o e

LEADERSHIP

Users who are more

specifically defined Big Data ?NARKET
through a combination of 'k R oo o
interests, urls, places, or Artificial Intelligence How NASCAR s Rngagine Wilh Hounges Ris o G i o T T i @ & = & Q
apps And More Diverse Racing Aficionados ' s N i ? & L '

.Custom Affinity_____ Lnterest: . (We] visited digital marketing websites @ U°c d'9'tel marketing applications
“Digital Marketing” Digital : &
Marketing

F&B DIGITAL MARKETING GUIDE 2020
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GOOGLE DISPLAY ADVERTISING

Targeting options

—Q

Custom Intent

Users who are researching

specific topics/solutions
through the keywords they

search and websites they
visited.

F&B DIGITAL MARKETING GUIDE 2020

Marketing Strategy

Data Analytics

Consumer Insights Big Data

Leadership Internet of Things
Data Science

Brand Development

Marketing Campaigns Data Analytics Tools

Programmatic

Social Media Marketing

Search Marketing

Digital Advertising

Digital Marketing

lllll S
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GOOGLE DISPLAY ADVERTISING Lo

Optimisation: Targeting your vicinity around your outlet

Click on advanced search under locations Enter your radius and location

X # Google Ads New campaign

@) create your campaign © confimal () Locstion (8) Radius 9 PIN o~

Your targeting's reach G

evolack Ay

e e T e b a8
- ‘ _— >
Enter a place name, address or coordingtes ¢ .-"/d'&!* 0'-'."?’ ‘\'\
s , L NN
.

1.98 QR

Campaign name Tanjong Pagar Vicinity 2

i
What's defining your reach & v — r . OUTR AM ““f
Lag

1 kom sround Singegore DEIBET radu . ). & :
O All countries and territories R : R
Jelon oo (IREY
L
QRN TN 1 1 7 .

ath Sodact locations to target (G N
Locatons ' & A o
. BT .
Your weekly estimates @ / f L)
@ F‘ill'.].xlul[" 0 . :
-ivtes & bad ang bt d0)et 10 360 YOUr astimater “2'l ;' _‘
O Enter another ocation aprfonmance ; <D
8 At
! r Y B
q Enter a lkocation 1o larget o exclude Ay ( \We Y & < -‘ ”‘v :
» ’), w{

&

y
Staring Bay IV
y

v Lacation options

Languages Sedact the languages your customess speak (D Basad on vour targeted A

pCAtions, you may wani to ot et

English €3 adid these languages:

N

O\ Start typing or select o fanguage Chinese (simplified) CANCEL SAVE b
. ’ A Nap daa M8 Sangw Letan Radmmopmmnt Aahorty  Tacrs of Usa  Nagost & map wevcr

ADD ALL
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GOOGLE DISPLAY ADVERTISING

Optimisation: Targeting the right time schedule

X 4 Google Ads | New campaign

o Create your campaign @ Confirmation

Ad schedule All days + 11:00 to 13:30
All days + 17:00 to 20:00
ADD

Based on account time zone: (GMT+08:00) Singapore Standard
Time

Saving this removes the settings you Chaxged and adds new ones,
resetting any performance data

Start and end dates Start date
Nov &, 2018

End date

(® None

O Select a date

Frequency capping Limit how many times your ads show to the same user @

o m A

GO TO REPORTS ToCLS

To limit when your ads can A
run, set an ad schedule.

Keep in mind that your ads

will only run during these

times.

Fas
Your ads will continue to run
unless you specify an end
date.

A

@ Let Google Ads optimize how often your ads shaw (recommended)

(O setalimit

F&B DIGITAL MARKETING GUIDE 2020

Your targeting's reach @

<1K

What's defining your reach @

Your weekly estimates @

Your reach is very low. Please expand your
targeting.
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GOOGLE DISPLAY ADVERTISING B L3

Remarketing audience

1. Click on Google Analytics 1. Let campaigns run until list becomes available
2. Link relevant account 2. Select relevant remarketing audiences

SEARCH IDEAS (10) BROWSE

&~ How they have interacted with your business

— - Similar audiences A

Similar to All Users

All visitors (Google Ads)

All visitors (Google Analytics)

Remarketing List

F&B DIGITAL MARKETING GUIDE 2020
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GOOGLE DISPLAY ADVERTISING

No design capability? Go with Responsive Display Ads. Executes faster, performs better

Alustil Srgapore Ple Ltd {GDN| > Ad group 7 - New Audiences ‘et otep

And aThal URL Images
Incomplete Headiras it
Descrnptions  Vew (deas

g and oy
' " Preview
WEBSITES AND AFPS GODGLE PROPERTIES
Kay ac farmats < > | [
° MAAGES AND LOGOS
Examgle of your image ad Exsmple Of your nanys ad st agix120
a1 160600 Long headline

PP Deoen ptian

© ViDECS m

Headline
Headlines (ypto %) O
BExamgle of your Image ad at 300:2% Exampla of your toot ad at 30025
ADD HEADLINE .
Headline
% Headline
S il 2 Description
ADD L 1o

Bxample of your image ad at 72800
° Head'ine Description

v Advanced URL options

Your ads eomght nol always Incuds al your 1t and Images Same
crapping of shartaning may oncur in soma farmats, and aithar of
Your custam calows may be used

F&B DIGITAL MARKETING GUIDE 2020

=

Faster to execute — no designing required ; maximise
coverage across all dimensions - using Google's
machine learning to drive conversions

- Logo across 1.1 and 1.91:1 ratios each

- Business name

- 51mages across 1.1 and 1.91:1 ratios each

- 5 headlines (max 30 chars)

- 1long headline (max 90 chars)

- 5 descriptions (max 90 chars)
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